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Introduction

Start2 is a unique collection of creative ‘courses’ that will boost wellbeing and
broaden our minds, connect us differently to the world around us, and start
us thinking about new ways to relax and revitalise ourselves in a busy world
All courses are based on the successful face-to-face work of Start, and so are evidence-based and designed by experts in this field of work.
Start is part of Manchester Mental Health and Social Care Trust, and has worked in the NHS providing care for people with severe mental health
needs for over 25 years.
The team use arts and creative activities to build wellbeing insights, self-care skills and coping strategies, allowing people it works with to live their
lives with more choices, and to maintain their wellbeing successfully.
Featuring interactive exercises such as a Virtual Gallery and Museum, an Animation Generator and a Media Album, Start2 is a wellbeing service with
a difference, and it is be free to use, so anyone can benefit.
This manual has been created as a resource for any person or organisation utilising Start2 as a partner or representative.
It contains guidance on how to apply the Start2 brand to all communication materials.
It also shows you how to use images, words and design styles to ensure you maintain our core principles and values.
Whether you are a communications professional working within the NHS, or an external supplier providing design or print services, our guidelines
will show you how to use the Start2 brand properly and effectively.
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Introduction
Partnerships
Start2 partnerships can be formed at local and national levels with organisations that include other parts of the NHS, local authorities, other public
sector bodies, charities or commercial organisations.
Partnerships can give Start2 innovative and effective ways of reaching and influencing people with mental wellbeing messages.
Working in partnership can also help share the costs of communications and health promotion activities.
A ‘communications partnership’ is any health promotion or communications activity in the public domain that identifies Start2 with another organisation.
Examples of communications partnerships include:
•  A joint promotion or campaign, for example Start2 working with a national charity to deliver a       
              co-branded mental health advertising campaign and support materials for local use
•  Endorsement of a health promotion activity or event
•  Hosting, for example using a local leisure centre as a channel to give out information on the
              importance of exercise and mental wellbeing
Successful and appropriate partnerships can have a positive impact on the way the Start2 is perceived, showing it to be innovative and unique.
However, if a partnership is perceived as inappropriate, whether it is local or national, this will have a negative impact on the reputation of Start2
and the NHS as a whole.
The public has high expectations of the NHS and is sensitive to signs that we are wasting money or inappropriately endorsing commercial
products or services.
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Introduction
Partnerships - Things to consider
At the start of a working partnership, we consider all objectives carefully and evaluate whether a partnership is the most appropriate way to meet them.
Start2 objectives include:
•
•
•
•
•
•
•
•

Raising awareness of Start2 nationally
Promoting the mental wellbeing message
Increase the credibility of that message
Changing perceptions
Working towards behaviour change
Extending the reach of our message – to more people or to hard-to-reach audiences
Raising revenue to cover costs and to ensure long-term sustainability
Sharing experience, skills and expertise

Partner objectives often include:
•
•
•
•
•
•

Supporting existing services
Enhancing brand and profile
Benefiting from goodwill towards the NHS
Enhancing reputation with government
Supporting corporate social responsibility objectives
Reaching an audience, e.g. Staff and customers
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Introduction
Important - Communications principles
When producing materials for the Start2 you are also representing the NHS.
With this in mind you should follow the NHS communications principles to ensure that your work is:
•
Clear and professional: demonstrating pride and authority in what Start2 and the NHS do
•
Cost-effective: showing that budgets have been used wisely
•
Straightforward: avoiding gimmicks and over complicated design or wording
•
Modern: portraying Start2 and the NHS in a way that is up to date
•
Accessible: understood by the target audience and easily obtainable and available in other languages, symbols or formats
•
Honest: avoiding misleading information or false promises
•
Respectful: showing respect for our audience, avoiding unfair stereotypes, acknowledging the different needs of
                     individuals and populations

© Start2 2012 Identity Guidelines

Page 6

www.start2.co.uk

Created by www.vergemedia.co.uk

This work is licensed under the Creative Commons Attribution-Non-Commercial-No Derivative Works 2.0 UK: England and Wales. You are free to copy, distribute, or display this paper on condition that:
you attribute the work to the author; the work is not used for commercial purposes; and you do not alter, transform or add to it.

Introduction
Identity
Across all media and materials, our communications need to express and support our values and
principles
At a time of change within the NHS, all communications are essential to helping the public navigate a more diverse healthcare system. Start2 is one
of the exciting new elements of that system and as such needs to be communicated properly and effectively.
By using the Start2 identity correctly, you can help to reassure people that we are part of the NHS family, and that our services are being delivered
in line with NHS values.
The following pages will demonstrate how our logo, designs and fonts should be applied to all communications materials.

© Start2 2012 Identity Guidelines

Page 7

www.start2.co.uk

Created by www.vergemedia.co.uk

This work is licensed under the Creative Commons Attribution-Non-Commercial-No Derivative Works 2.0 UK: England and Wales. You are free to copy, distribute, or display this paper on condition that:
you attribute the work to the author; the work is not used for commercial purposes; and you do not alter, transform or add to it.

Using Our Logo
Our logo

01

Our logo is the face of Start2. It represents the work and
values throughout the resource and must be used correctly
Choosing the correct logo
There are three variations to the logo.

02
Where possible the Start2 logo should be placed on the blue background, as seen in
example 01 ( Pantone 635 C ). This is the preferred method when using our logo, though
we understand that this isn’t always possible and in situations where the blue background
will not work we ask that logo example 02 is used on a white background.
A negative of the Start2 logo is also available should you require it. This should only be
used on a white background and when the document is black and white.

03

© Start2 2012 Identity Guidelines

Page 8

www.start2.co.uk

Created by www.vergemedia.co.uk

This work is licensed under the Creative Commons Attribution-Non-Commercial-No Derivative Works 2.0 UK: England and Wales. You are free to copy, distribute, or display this paper on condition that:
you attribute the work to the author; the work is not used for commercial purposes; and you do not alter, transform or add to it.

Using Our Logo
Creating an exclusion zone
The exclusion zone helps to maintain our brand legibility and ensures that it has impact.
Measuring the exclusion zone
To measure the exclusion zone we ask that you use the ‘t’ from within the logo.
This helps to create an even space at any size and allows our logo to stand out.
Nothing should ever appear within the exclusion zone.
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Using Our Logo
The Start2 flower
The Start2 flower symbolises the open ended journey of discovery that people take when
exploring their own creativity and wellbeing. It is an important feature in our brand identity and
should be treated as such
The most common way to incorporate the flower is shown in image 01 using the blue background ( Pantone 635 C ). The logo appears
alongside a strapline with the flower seated underneath. An alternative version is shown in image 02. This uses logo 02 and is placed on a white
background. This version should only be used in situations where the blue background is not suitable for use.

01

02
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Using Our Logo
Creating an exclusion zone with the flower
Creating an exclusion zone whilst using the flower follows the same principles as when not using it. The ‘t’ should be used to create an even space
around the logo from which everything else can be placed accordingly.
The strapline should always sit central to the logo and should never use more than two lines of text.

01

02
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Using Our Logo
Logo scale & position
The scale and position of the logo is an
important feature when adding it to any
material
We ask that the following guides are used when determining the size of
our logo on any material. This helps to maintain its legibility across a
variety of sizes.
The logo is supplied in vector format and therefore can be adjusted to
suit any of these requirements.
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Typefaces
Identifying the right typeface
A variety of fonts are used within the Start2 resource and materials. The following guidelines will
aid you in choosing the right one for use
Titles, headers and straplines

Body text

When creating a strapline the font ‘Sketch Block’ should be used. Once
again this helps retain brand integrity and stops work from looking out of
place.

Body text should always use the ‘Verdana’ font in black. Typically it
should not be any smaller than 10 points in size. This helps to make it
more legible for readers with visual impairments, stopping the text from
becoming unreadable.

The main header on a page should also use the ‘Sketch Block’ font.
This allows it to stand out from the rest of the material and provide
impact.

There are exceptions to this rule though. Copyright, page numbers, and
credits can be as small as 6 points in size.

Secondary headers and titles should use the ‘Verdana’ font in a bold
weight. Again this allows them to stand out from the body text, but also
makes them subtle enough to work with the main header.

Examples
Examples should always use the ‘Verdana - Italic’ font in the Start2 blue
colour ( Pantone 7458 C ), and should be no less than 10 points in size.
Example headers should use the same colour and size, but instead use
the Sketch Block font.
Example :
“First from seed of the plant is sown after a while it roots in the
ground shooteth forth strings or threads The hottest herb is thyme That
which grows upon colder herbs”
Examples of the fonts we use can be viewed on the next page.
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Typefaces

Start2

Start2

Sketch Block

Verdana - Regular

Start2

Start2

Verdana - Bold

Verdana - Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Pantones
Our colours
The colours used throughout Start2 help to distinguish the various courses throughout the
resource and are an important feature on our site and promotional material

Each course has two colours assigned to it. The first colour is typically darker. This colour should be used for fonts which are going to be placed against
a coloured background. ( See example 1 )
The secondary colour is often used as a background colour for the paper cut outs shown behind the course name ( See example 1 ). It is also used for
the course titles should the paper background not be required. ( See example 2 )

example 2

example 1
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Pantones
Main colours
The following are the primary and secondary Start2 colours

Start Blue - Pantone 635 C
R : 182  
G : 234
B : 246

The Start2 blue colour ( Pantone 7458 C ) is our main colour and makes up a large percentage of
our content.
Our secondary colours ( Pantone 616 C ) and ( Pantone 158 C ) are often used in place of or to
compliment the Start blue should an alternative be required.

C : 25%
M:0
Y : 4%
K:0

Beige - Pantone 616 C
R : 224  
G : 205
B : 139

Orange - Pantone 158 C
R : 227  
G : 116
B : 28

Start Blue - Pantone 7458 C
R : 107  
G : 180
B : 212

C : 13%
M : 15%
Y : 53%
K:0

C : 7%
M : 66%
Y : 100%
K : 1%

C : 56%
M : 13%
Y : 9%
K:0

Beige - Pantone 449 C
R : 76  
G : 69
B : 41

Orange - Pantone 742 C
R : 152  
G : 69
B:3

Start Blue - Pantone 646 C
R : 46  
G : 123
B : 157

C : 57%
M : 55%
Y : 84%
K : 49%

C : 27%
M : 78%
Y : 100%
K : 24%

C : 82%
M : 43%
Y : 25%
K : 2%
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Pantones
Course colours
The following are our course colours. Each of the courses has two colours assigned to it
( See page 15 for more information relating the each of the colours )

Stress Busting - Pantone 437 C
R : 139  
G : 103
B : 103

Lifestyle Coaching - Pantone 376 C
R : 136
G : 193
B:0

Brain Boosting - Pantone 702 C
R : 203  
G : 85
B : 117

C : 38%
M : 52%
Y : 47%
K : 115%

C : 47%
M : 0%
Y : 100%
K:0

C : 11%
M : 71%
Y : 28%
K : 0%

Stress Busting - Pantone 497 C
R : 69  
G : 43
B : 44

Lifestyle Coaching - Pantone 7496 C
R : 73  
G : 104
B:1

Brain Boosting - Pantone 7421 C
R : 92  
G : 29
B : 40

C : 52%
M : 72%
Y : 66%
K : 61%

C : 71%
M : 38%
Y : 100%
K : 27%

C : 36%
M : 87%
Y : 66%
K : 48%
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Things to Avoid
Dos and don’ts
It is important to not use the logo incorrectly or alter it in any way. Below are a few
examples of what not to do
The logo should never be squashed in on itself.
This can make it illegible to viewers. It should
also never be used on an angle and should
remain in its current position.

X

We ask that the negative version of our logo is
only used on a white background, and in times
when colour will not be used.

X

X

The secondary logo on the white background
features a drop shadow which helps to make
the white of the ‘2’ legible. You should never
use the standard version of the logo on the
white background as it doesn’t feature the
drop shadow and easily becomes lost.
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Things to Avoid
Dos and don’ts continued...
When using the flower the same rules on the previous page still apply. You should never place the flower on an angle, nor squash it in on itself.
The strapline typically uses the Start2 blue colour ( Pantone 7458 C ) unless it is used on a white background in which case the Lifestyle Coaching
is used ( Pantone 376 C ). The primary course colours can also be used on the strapline ( for example Brain Boosting ) but you should never use the
courses secondary colour. ( for example Brain Boosting )
You should never use any colours other than those provided in this document. ( See page 16 )
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Contact
How to get in touch
You can contact Start2 at info@start2.co.uk
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